Potential Questions to Ask Distributors
developed by Roberta Anderson of Food Alliance

Local Products (Where it is grown)

1.       What is your definition of “local” as you use it in identifying products?  (Grown and/or processed within a state, region, radius of facility, etc.)
2.       Do you have a means to segregate and trace local product in your facility?
3.       How do you identify local foods in your ordering process for customers? (With individual product ID’s, by specific farmers’ name/location on hot sheets, etc.)
4.       How do you identify the origin on the product itself? (none, farmers label their own, distributor applies label, etc.)
5.       How do you identify local foods on customer invoices?
6.       How do you market your local foods offering to your customers and beyond?
7.       How do you train your employees (sales, warehouse, drivers, etc.) about your local food offering?  
8. What is the means for an institution to recommend a local supplier to you?
Sustainably Grown Products (How it is grown)

1.       What is your definition of “sustainable” as you use it in identifying products?  (specific growing practices, third party certifications like USDA Organic, Food Alliance, Certified Humane, Fair Trade , Rainforest Alliance, etc.)
2.       Do you have a certification of your own for handling sustainable products? (USDA Organic, Food Alliance, etc.)
3.       Do you have a means to segregate and trace sustainable product in your facility?
4.       How do you identify sustainable foods in your ordering process for customers? (With individual product ID’s, by specific farmers’ name/location on hot sheets, etc., with certification, etc.)
5.       How do you identify the sustainable practices on the product itself? (none, farmers label their own, distributor applies label, certification seal, etc.)
6.       How do you identify sustainable foods on customer invoices?
7.       How do you market your sustainable foods offering to your customers and beyond?
8.       How do you train your employees (sales, warehouse, drivers, etc.) about your sustainable food offering?  
9.       What is the means for an institution to recommend a sustainable supplier to you?
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